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Promotion of meteorology in developing countries
How better awareness can be created among
public and decision makers
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I. Inlroduction

While so me literature is available on cost- structure
and socio-economic roles of national meteo rological
services (Berggre n 1975; Bernard 1973, 1975. 1976 ;
SChneider 1975. there docs no t see m to be any signifi

.cant amount ofr.ublished work on pr om ot ion of meteor 
ology in genera , and in developing countries in parti
cular. Pr omot ion of meteorology and the efforts to
create a better awareness among public and decision
makers have been largely matters of local endeav our
within national mete orological services without any
appreciable sha ring ofexpe riences except fo r OCCasional
informal conversations at international meet ings. There 
fore the initiatives by the World Meteorological Organ i
zation (WMO) and its Constituent Bodies are welcome.
In th is context , ment ion may be made of the Informal
Meeting of the Heads of National Meteorological
Services in Regions" and V (Singapore 1987). and the
WMO Techn ical Conference on Economic and Social
Benefits of Mete or olog ical and Hydrological Services
(Geneva 1990).

2. l 'nder!olandin&: the h~un - Kt')'w rds

In order to co nceptualize the subject of th is presen
tation, it is advisable to have a close look at the follo 
wing keywords in the tit le and understand their full
connotatio ns in the present context,

.Ifeteorology

G one a re the days when the role of meteorology was
confined to suppor t One or a few user services such as
aviati on. shipping or agriculture. Today meteorology
is th e science which tries to understand the mech anism
of changes in weather and climate and applies thi s know
ledge for better fulfilment of those needs of the society
which depend on the atmosphere and its assoc iated system.
Modern meteorology has a prominent role in socio
economic de velopment , especially in developing countries.

Developing countries

There appears 10 be no prec ise definition of a develop
ing co untry. Economic ana lysts seem to have sta rted
referring to " developing" and " developed" countries
a few decades ago. T he mernbership of th e " G ro up of
77" , es ta blished in 1964, is now around 130. Broad
criteria seem to be :

• Gross nat iona l p roduct
• Level of industrialization
• Structural diversification of national economy
• Accep tance of aid from UN DP

General public

While the entire popu lat ion con stitu tes the general
public and better awareness of the role of meteorology
has to be created among all the cit izens. specia l em
phasis needs to be placed on informing the lead ing
sections of society who are present or potential op inion
leaders. These comprise :

• Intellectuals

• Educat or s

• Co mmunicators

• Community workers

• Youth at school and college levels

• Special interest groups, such as agriculrurists:
industrialists ; small scale entrepreneurs ; sports
recreation & adventure groups.

Derision makers

Government authorities constitute the bulx of deci
sio n makers in any country. Apa rt from the political

Note :- This article is based on a lecture presented by the author at the informal meeting or ganized by the World Meteorolo gica l Organ! 
zation in Singapore in September 198710 discuss problems in promotion of meteoro logy in developing countries. Many of the
ideas expressed in this ankle have been pUI into practice in the India Meteorological Department with goo d results over the
las t four years. This article is now published in Manunn for dissemination of the concepts 10 a wider metecrologlcal commu
nil )'.
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